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WYOMING LIVESTOCK CASH RECEIPTS UP 19 PERCENT 

 

WYOMING: Wyoming stock growers received $838.6 million in cash receipts from cattle, sheep, and hog sales during 

2010.  This is up 19 percent from the previous year’s $705.4 million, according to Heather DePra with the Wyoming Field 

Office of USDA NASS. 

 

Cattle and calf cash receipts, at $732.9 million, accounted for 87 percent of Wyoming’s total livestock receipts.  Total 

cattle receipts were up 18 percent from 2009.  The average price for calves marketed in 2010 increased 20 percent to 

$132.00 per 100 pounds of live weight (cwt.), while steer & heifer marketing year averages increased $14.60 per cwt to 

$97.20 per cwt.  Total pounds marketed were up 1 percent for the year, but calf death loss in 2010 was down 23 percent 

from 2009 to 30,000 head. 

 

Hog and pig gross income in 2010 totaled $71.6 million, up 40 percent from the previous year, with total pounds 

marketed up 10 percent in comparison to those in 2009.  The market year average price increased $11.20 to $49.50 per 

cwt in 2010.  The 2010 inventory on December 1 also increased to 99,000 head, 14 percent larger than in 2009. 

 

Cash receipts for sheep and lambs marketed in 2010 totaled $34.6 million, down 3 percent from 2009.  The pounds of 

sheep and lambs marketed also decreased by 19 percent to 34.4 million pounds.  The average price for lambs marketed 

was up $22 per cwt. to $122.00.  Sheep prices also increased $18.70 to $51.50 per cwt.  The total January 1 inventory was 

down 3 percent from 2010. 

 

UNITED STATES:  The 2010 gross income from cattle and calves, hogs and pigs, and sheep and lambs for the U.S. totaled 

$70.5 billion, up 19 percent from 2009.  Gross income increased for cattle and calves, hogs and pigs, and sheep and 

lambs.  Cattle and calves increased 17 percent, hogs and pigs increased 22 percent, and sheep and lambs also increased 22 

percent. 

 

Total 2010 cash receipts from marketings of meat animals increased 19 percent to $70.0 billion.  Cattle and calves 

accounted for 73 percent of this total, hogs and pigs 26 percent, and sheep and lambs 1 percent.  Production decreased 3 

percent for hogs and pigs, 4 percent for sheep and lambs, but increased 1 percent for all cattle and calves.  

 

Cash receipts from marketings of cattle and calves increased 17 percent from $43.9 billion in 2009 to $51.5 in 2010.  All 

cattle and calf marketings totaled 55.5 billion pounds in 2010, up 2 percent from 2009. 

 

Cash receipts from hogs and pigs totaled $17.9 billion during 2010, up 22 percent from 2009.  Marketings totaled 31.4 

billion pounds in 2010, down 5 percent from 2009.   

 

Cash receipts from marketings of sheep and lambs in 2010 were $544 million, up 22 percent from 2009.  Marketings 

decreased 3 percent to 493 million pounds. 
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MEAT ANIMALS:  PRODUCTION, DISPOSITION AND INCOME, WYOMING 2009-10 

Year Production 1/ Marketings 2/ 
Average Price 

per 100 lbs. 

Value of 

Production 

Cash 

Receipts 3/ 

Gross 

Income 

 1,000 Pounds Dollars 1,000 Dollars 

Cattle and Calves (Cattle) (Calves)  

2009 471,534 722,180 82.60 110.00 404,362 619,065 627,700 

2010 494,345 728,160 97.20 132.00 495,789 732,883 743,075 

Sheep and Lambs (Sheep) (Lambs)  

2009 36,524 42,280 32.80 100.00 31,931 35,634 36,008 

2010 31,812 34,428 51.50 122.00 33,981 34,604 35,079 

Hogs and Pigs 

2009 122,787 123,484 38.30 50,231 50,741 51,190 

2010 136,550 135,838 49.50 71,259 71,070 71,647 

Total Meat Animals 

2009 630,845 887,944   486,524 705,440 741,898 

2010 662,707 898,426   601,029 838,557 849,801 

1/ Adjustments made for changes in inventory and for inshipments. 

2/ Excludes custom slaughter for use on farms where produced and interfarm sales within the State. 

3/ Receipts from marketings and sales of farm slaughter.   
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